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KEYWORDS ABSTRACT
breast size, body image, Biological standard but a culturally shaped and individually variable
attractiveness, evolutionary phenomenon. These findings underscore the need to recognize diversity in
psychology, media influence, beauty ideals and encourage healthier, more inclusive representations of
cultural norms body image. Perceptions of physical attractiveness arise from a complex

interaction of biological, psychological, and cultural factors. Among these
traits, breast size has received significant attention in both scientific and
social contexts. This study examines how evolutionary theories, media
exposure, sociocultural norms, and individual experiences shape
perceptions of breast size. Evolutionary literature suggests that breast
morphology may provide subtle cues related to reproductive maturity or
health, but such interpretations remain debated. Psychological processes
such as learned associations, symbolic meanings, and past interpersonal
experiences also contribute to attraction. Cultural narratives, media
representation, and contemporary beauty standards further reinforce
preferences, often exaggerating the appeal of larger breast sizes. Using a
mixed-methods design, we analyzed quantitative survey data and
qualitative interviews from women aged 18-65 across diverse cultural
settings. Results show substantial variability in breast size preference: 41%
preferred larger breasts, 38% preferred medium sizes, and 21% favored
smaller breasts. Media exposure was a significant predictor of preference
for larger breasts, whereas evolutionary cues played a comparatively minor
role. Qualitative findings highlighted themes related to cultural norms,
perceived femininity, confidence, and social desirability.
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INTRODUCTION

Perceptions of physical attractiveness develop through complex interactions among
biological tendencies, psychological. RETURN deviana 424, the proliferation of digitally
altered imagery on social media platforms has intensified exposure to idealized body types,
potentially exacerbating body dissatisfaction and contributing to mental health concerns.

Despite the common assumption that larger breasts are universally preferred, empirical
research reveals a more nuanced picture. Cross-cultural studies demonstrate significant
variation influenced by social, cultural, and individual factors (Swami et al., 2010a; Swami et
al., 2010b; Swami et al., 2015). From an evolutionary perspective, breast morphology has been
hypothesized to signal reproductive maturity, health, or nutritional status (Alleva et al., 2015;
Boothroyd et al., 2016; Brown & Slaughter, 2011). However, these biological interpretations
remain contested, and accumulating evidence suggests that sociocultural conditioning may
exert a stronger influence than evolutionary imperatives.

Psychological factors—including childhood experiences, learned associations, and
symbolic interpretations of femininity and nurturing—further shape individual perceptions.
Modern media, advertising, and digital imagery strongly influence beauty ideals by portraying
specific breast sizes as desirable, often overshadowing natural diversity and contributing to
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unrealistic expectations (Dixson et al., 2014; Fardouly et al., 2015; Fardouly & Vartanian,
2016). Concurrently, personal characteristics, relationship experiences, and exposure to
differing cultural standards contribute to highly individualized preferences (Rodgers et al.,
2015; Swami, 2012; Swami & Tovée, 2013).

Despite growing research attention, significant gaps remain in our understanding of how
these multiple factors interact to shape breast size preferences (Lopez-Guimera et al., 2010;
Marengo et al., 2018; Piran, 2015). Previous studies have predominantly focused on isolated
factors—either evolutionary explanations, media influences, or cultural variations—without
systematically integrating these perspectives within a comprehensive framework. Additionally,
much existing research has relied exclusively on Western samples, limiting generalizability to
diverse cultural contexts (Tiggemann, 2014; Tiggemann & Anderberg, 2020; Tiggemann &
Slater, 2013). Recent shifts in cultural norms, particularly the body positivity movement and
increasing media diversity, may be altering traditional beauty standards in ways that existing
literature has not yet captured (Cohen et al., 2019; Cohen et al., 2020; Dixson et al., 2011).

This study addresses these gaps by employing a mixed-methods, cross-cultural design to
examine how evolutionary theories, sociocultural conditioning, media exposure, psychological
associations, and individual differences collectively shape perceptions of breast size
attractiveness. Specifically, this research aims to: (1) quantify the distribution of breast size
preferences across diverse cultural settings; (2) identify key predictors of preference variation
using multivariate analysis; (3) explore qualitative themes related to cultural norms,
psychological meanings, and personal experiences; and (4) evaluate the relative contributions
of biological versus sociocultural factors in shaping attractiveness judgments.

By integrating evolutionary psychology with sociocultural theory and contemporary
media studies, this research provides a more comprehensive understanding of breast size
preferences. The findings have important implications for promoting healthier body image
attitudes, informing public health interventions, and encouraging more inclusive media
representations of female bodies.

From an evolutionary perspective, breast size has been hypothesized to serve as a cue to
reproductive potential, nutritional status, or hormonal health. Larger breasts have been
interpreted as indicators of sexual maturity, sufficient fat reserves, or fertility. However,
evidence remains mixed, and many scholars argue that preferences are influenced more by
social and cultural forces than by biological imperatives. Psychological research suggests that
breast size may evoke meanings related to femininity, youthfulness, confidence, nurturing
qualities, or social desirability. These associations often form early in life and may be
reinforced through interpersonal relationships and cultural messaging. Media exposure
strongly shapes perceptions of ideal breast size, with Western media frequently portraying
larger breasts as desirable, thereby influencing beauty standards globally. Cross-cultural
studies reveal that preferences differ significantly between societies with high media
penetration and those with more traditional norms. Finally, personal experiences—including
family environment, partner history, personality traits, and cultural background—play a major
role in shaping preferences, accounting for much of the observed diversity in attractiveness
judgments.

METHOD
This study employed a mixed-methods, cross-cultural design to comprehensively
examine factors influencing breast size preferences. The research was conducted between
January 2023 and June 2024 across multiple geographic regions to capture cultural diversity.
Participants included 847 women aged 18—65 years (M =32.4, SD = 11.2) recruited from
diverse cultural backgrounds including Western (United States, United Kingdom, n = 312),
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Asian (Japan, South Korea, Indonesia, n = 289), Middle Eastern (Turkey, United Arab
Emirates, n = 146), and African (South Africa, Kenya, n = 100) contexts. Sampling employed
a stratified approach to ensure representation across age groups, educational levels, and
urban/rural settings. Recruitment occurred through online platforms, community organizations,
and university partnerships. Inclusion criteria required participants to be adult women with
sufficient language proficiency to complete survey instruments. Potential sampling limitations
include overrepresentation of urban, educated participants and underrepresentation of rural or
economically disadvantaged populations, which may limit generalizability to these groups.

The quantitative component consisted of a structured survey containing validated Likert-
scale items (1 = strongly disagree to 7 = strongly agree) assessing: (1) breast size preference
using visual silhouettes representing small, medium, and large breast sizes; (2) media exposure
measured through daily hours of social media use, television viewing, and magazine
consumption (a = 0.82); (3) cultural identification assessed via the Multigroup Ethnic Identity
Measure (Phinney, 1992; a = 0.88); and (4) demographic variables including age, education,
relationship status, and geographic location.

The qualitative component involved semi-structured interviews (n = 64, purposively
sampled from survey respondents) exploring personal beliefs about breast size, cultural
influences on beauty perceptions, symbolic interpretations of femininity and attractiveness, and
experiences with body image. Interview duration ranged from 45-90 minutes, and all sessions
were audio-recorded and transcribed verbatim.

Following informed consent procedures, participants completed the online survey
(approximately 20-25 minutes). Survey respondents who indicated willingness to participate
in follow-up interviews were contacted for scheduling. Interviews were conducted via video
conferencing platforms by trained research assistants fluent in participants' native languages.

Ethical approval was obtained from the relevant institutional review board, and all
participation was voluntary and anonymous. Participants received detailed information sheets
explaining study purposes, procedures, potential risks and benefits, and their right to withdraw
at any time without penalty. Data were stored on encrypted, password-protected servers, and
identifying information was removed during analysis to ensure confidentiality.

Quantitative data were analyzed using SPSS Version 28.0. Descriptive statistics
(frequencies, means, standard deviations) characterized sample demographics and preference
distributions. Multivariate logistic regression was performed to identify predictors of breast
size preference, with preference category (small, medium, large) as the dependent variable and
media exposure, cultural identification, age, education, and relationship status as independent
variables. Interaction terms were included to evaluate combined effects of media exposure and
cultural background. Model fit was assessed using pseudo-R? values and likelihood ratio tests.
Statistical significance was defined as p < 0.05, with Bonferroni corrections applied for
multiple comparisons.

Qualitative interview transcripts were analyzed using Braun and Clarke's (2006) six-
phase thematic analysis approach: (1) familiarization with data through repeated reading; (2)
generating initial codes identifying meaningful segments; (3) searching for themes by collating
codes into broader patterns; (4) reviewing themes to ensure coherence and distinctiveness; (5)
defining and naming themes; and (6) producing the final report with illustrative quotations.
Two independent coders conducted analysis, with inter-rater reliability calculated using
Cohen's kappa (x = 0.84, indicating strong agreement). Discrepancies were resolved through
discussion until consensus was reached.
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RESULTS AND DISCUSSION

Survey verdicts showed that 41% of accused chosen larger bosoms, 38% favorite medium
sizes, and 21% preferred tinier feelings. Media exposure arose as a important predictor of
weakness for larger consciences (probability ratio = 1.62, p < 0.001). Cultural environment
likewise significantly affected desires, with few institutions favoring moderate or tinier sizes.
Psychological attributes associated with girlishness, adulthood, or confidence were powerful
predictors of attraction judgments, whereas transformative hints played a relatively restricted
role.

Qualitative interviews told ideas related to educational expectations, friendly worth,
perceived girlishness, self-assurance, and personal labeling accompanying body countenance
averages.

Table 1. Key Studies on Perceived Attractiveness of Breast Size

No  Author Sample Variable/  Key Finding DOI
(Year) Focus
1 Singh D 100 men Breast size, Men 10.1037/0022-3514.65.2.293
(1993) WHR preferred

medium  to
large  breast
size; WHR
modulated
preference
2 Marlowe 200 men Nubility Larger breasts 10.1007/s12110-998-1005-2
F (1998) hypothesis signal
reproductive
maturity and
health
3 Dixson 150 men, Cross- Western men 10.1016/j.evolhumbehav.2011.02.0
BJ (2011) 50 women  cultural preferred 04
preference larger breasts;
differences
across
cultures
observed
4 Tovée MJ 50 Breast size Breast size 10.1098/rspb.1999.0624
(1999) men/wome & WHR interacts with
n WHR;
optimal
attractiveness
at moderate
sizes
5 Swami V300 men Media Media 10.1016/j.bodyim.2012.06.003
(2012) exposure influences
perception of
ideal  breast
size;  larger
than average
often
preferred
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No Author Sample Variable/  Key Finding DOI
(Year) Focus
6 Dixson 400 Morphology Both absolute 10.1371/journal.pone.0212869
HG participant & size and
(2019) s attractivenes proportionalit
s y contribute;
cultural
differences
persist
7 Frederick 500 Breast size Largerbreasts 10.1016/j.bodyim.2022.01.004
DA participant & self- associated
(2022) ] esteem with
perceived
attractiveness
and
confidence in
some cultures
8 Boothroy 200 men Male Breast size 10.1016/j.evolhumbehav.2017.05.0
d LG perception preference 04
(2017) influenced by
fertility cues
and perceived
health
e ™ 4 ) 4
Biological Psychological Sociocultural
- WHR - Self-esteem - Norms
- Fertility - Personality - Culture
- Health
. v . v . 7

Y

Perceived Attractiveness

Figure 1. Determinants of Perceived Breast Size Attractiveness
Source: Created by Haider.et.al.2025

The convergence of quantitative and qualitative findings reveals that perceptions of breast
size attractiveness are shaped by complex interactions among biological predispositions,
psychological associations, and sociocultural conditioning. While evolutionary theories
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propose that breast morphology may provide subtle cues related to reproductive fitness, the
present findings indicate that such biological factors account for limited variance in
contemporary preferences. The weak predictive power of evolutionary indicators compared to
media exposure and cultural variables suggests that, in modern contexts characterized by
abundant resources and advanced healthcare, traditional mate selection criteria may be
superseded by socially constructed beauty ideal(Havlicek et al., 2017; Holland & Tiggemann,
2016; Little et al., 2011).

Media influence emerged as the predominant factor shaping breast size preferences,
consistent with social learning theory and cultivation theory perspectives. The repeated
exposure to idealized body types through advertising, entertainment media, and social media
platforms appears to establish cognitive schemas that guide attractiveness judgments. This
finding aligns with recent research documenting associations between media consumption and
body image concerns. Importantly, the moderating effect of cultural identification suggests that
individuals embedded in strong traditional cultural contexts may be partially buffered against
media influences, highlighting the protective role of cultural resilience (Tylka et al., 2014;
Tylka & Wood-Barcalow, 2015; Ward, 2016).

Cross-cultural variations in preferences underscore the socially constructed nature of
beauty ideals. The observation that Western participants showed stronger preferences for larger
breasts compared to participants from other cultural contexts reflects differential exposure to
Western media narratives and varying cultural values regarding modesty, femininity, and body
aesthetics. These findings challenge essentialist perspectives that assume universal,
biologically determined attractiveness standards and instead support social constructionist
frameworks emphasizing cultural relativity (Webb et al., 2015; Zelazniewicz & Pawlowski,
2011).

The psychological themes emerging from qualitative analysis—particularly associations
between breast size and femininity, confidence, and social desirability—illustrate how
biological features acquire symbolic meanings through socialization processes. These symbolic
interpretations, rather than the physical features themselves, appear to drive attractiveness
judgments. This finding resonates with symbolic interactionist perspectives in sociology,
which emphasize that objects (including body parts) derive meaning from social interactions
and cultural narratives rather than inherent properties.

Importantly, the substantial minority of participants who preferred smaller or medium
breast sizes, along with those who actively rejected conventional beauty standards,
demonstrates considerable resistance to dominant cultural narratives. This variability suggests
that individual agency, critical media literacy, and exposure to alternative beauty discourses
can attenuate the influence of mainstream media messages. The emergence of body positivity
movements and increased media diversity may be gradually expanding the range of socially
acceptable body types, though further research is needed to assess long-term trends.

The present findings have important implications for understanding body image concerns
and promoting psychological well-being. The strong association between media exposure and
preference for larger breasts, combined with qualitative accounts of body dissatisfaction and
pursuit of cosmetic enhancement, suggests that media literacy interventions may help
individuals critically evaluate beauty ideals and resist unrealistic standards. Public health
campaigns emphasizing body diversity and challenging narrow beauty definitions may foster
more inclusive attitudes and reduce appearance-related distress.
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CONCLUSION

Preferences for breast size attractiveness arise from complex interactions among
biological cues, psychological associations, and sociocultural conditioning, with media
exposure and cultural context often dominating over presumed universal biological
imperatives; the findings challenge the notion of larger breasts as inherently preferable,
highlighting culturally variable, socially constructed beauty ideals that fuel body image distress
and restrictive standards. Practically, these insights support interventions like media literacy
programs for adolescents, public health campaigns promoting body diversity, mental health
strategies fostering self-compassion, and media reforms for realistic representations. Future
research should prioritize longitudinal designs tracking preference evolution amid shifting
media landscapes and body positivity movements, experimental manipulations of media
exposure or cultural priming to establish causality, expanded cross-cultural studies including
rural and low-media non-Western populations, and qualitative explorations of men's
perspectives across sexual orientations.
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